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MAIMONIDES MEDICAL CENTER, Desktop & Mobile Website

Creative direction, design, and production

finda
DOCTOR

pay your
request an
:PPOINTMENT BILL

support
9I';IRECTIONS MAIMONIDES

@ maimo.org

~A
-

Brook\l'yn born.

appointments
718-283-2665

find a

«-g DOCTOR

Search by name, specialty, condition or
treatment

| Ex: back pain, John, orthopedics Q
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MAIMONIDES MEDICAL CENTER, Post-COVID Campaign

Creative direction and design of digital, print, and OOH materials
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MAIMONIDES MEDICAL CENTER, Post-COVID Campaign

Creative direction and design of digital, print, and OOH materials

N\
al |e€dépin healthcare,
right here in Brooklyn.
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MAIMONIDES MEDICAL CENTER, MaimoCare Mobile Application

Creative direction, branding, and application store graphics

View Your
Health Record
& Future

Access Exceptional Appointments

Care From Maimonides
Medical Center

Find a Doctor
& Schedule

Virtual Visits
& 24/7 Virtual
Urgent Care

View & Pay
Your Bills



PARKINSON'’S DISEASE STATE, OFF Periods Awareness Campaign

Campaign direction, website, print pieces, event booth, broadcast, and CRM materials
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This site and all related content are intended for use only by healthcare professionals in the United States.
ASK ABOUT PARKINSON'S RETURN OF PD PHYSICAL AND EFFECTIVE SIGNUP &
HOME NEURODEGENERATION SYMPTOMS: EMOTIONAL COMMUNICATION 124 RESOURCES
AND PROGRESSION OFF PERIODS IMPACT STRATEGIES

PERIODS.COM

Parkinson’s disease is a progressive,
neurodegenerative, multisystem disease'

Parkinson's disease (PD) Is a muklsystem disorder typically defined by a progressive loss of dopaminergic neurons in the substantia W0==) 90128 120
nigra.™ By the time of di have lost a sig) number of dop Bic neurons—evidence suggests 60-80% of . -
dopaminergic neurons degenerate before clinical features emerge.” As PD progresses, neurodegeneration continues, with further loss

of dopaminergic neurons and ine.” The progr of disease reduces the brain’s ability to store and release dopamine when it _
is needed. ™

The characteristic motor symptoms of Parkinson's disease are bradykinesia, tremor and rigidity, all of which are related to the
degeneration of dopaminergic neurons in the substantia nigra. However, these symptoms are only one aspect of this multifaceted and
complex disorder. It is now that i 's related deg ion is wi in both the central and peripheral nervous
svstems.'
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https://www.offperiods.com/

PARKINSON’S DISEASE STATE, OFF Periods Awareness Campaign

Campaign direction, website, print pieces, event booth, broadcast, and CRM materials




PARKINSON’S DISEASE STATE, OFF Periods Awareness Campaign

Campaign direction, website, print pieces, event booth, broadcast, and CRM materials
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PARKINSON’S ADVOCACY CAMPAIGN, “LIVE WELL. DO TELL."

Art direction, website, speaking events, and design of multimedia materials

CURRENTLY HAS NO CURE"*

l !
PARKINSON'S "

APFRCMMATELY

LIVE WELL e
DO TELEERE

“DO TELL"
YOUR DOCTOR
TooL

HOME ABOUT INSIGHTS TAKE ACTION JOIN THE CONVERSATION FRAMING OFF

RESEARCH REVIEWED AS PART OF "LIVE WELL. DO TELL™
REVEALED SEVERAL GAPS IN THE SUPPORT OF PEOPLE
WITH PARKINSON'S WHO EXPERIENCE OFF PERIODS:

SIGNIFICANT BARRIERS

T T

ABOUT OFF PERIODS THERE IS NO
INCLUDE: WELL-DEFINED

oo LEXICON FOR

A OFF PERIODS

“Live Well. Do Tell.” is an initiati th input from a multi-disciplinary

committee of Parkinson's disease leaders and experts, to generate a shared understanding
develop an approach to bridge communication gaps among people
healthcare pro

CURRENT PRACTICE
MAY NOT TAKE INTO
ACCOUNT THE

build awareness and
h Parkinson's, care partners, advocacy and
ment for optimal conversations.

“Live Well. Do Tell.” includes the as resources, such as the
ased on a questionnaire, called the , developed by Dr. Mark Stacy and colle

e University, and tl communication of Parkinson’s symptoms.

LiveWellDoTell.org


https://livewelldotell.org/

AMPYRA, HCP Rebrand
Art direction, production of print materials, web, and CRM campaign
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& J WALKING DIFFICULTY. el EVERY VISIT COUNTS

e 4] MS ASK YOUR PATIENTS ABOUT Shey it pasd ASK YOUR PATIENTS ABOUT
% 4 WALKING THEIR DAILY CHALLENGES. e e i WALKING DIFFICULTY TODAY
< _,g | AMPYRA o whchac sox wkog

8 / U " THOSE WO HAD TROUBLE
oF P TH NS SAID THEY ) ALKING EXPERIENCED A

PERIENCED SOME L ISSUE BY THE TIME
A E ERE DMGNOSED WITH MS

ampyra
a8

UNCOVER THE MS-RELATED HAVE YOU ASKED YOUR ampyra IN CLINICAL STUDIES, PROPORTION OF AMPYRA RESPONDERS* . ampyra
WALKING DIFFICULTY THAT PATIENTS ABOUT WALKING 3 AMPYRA® (dalfampridine) v o
PATIENTS ARE FACING DAILY DIFFICULTY USING THESE . IMPROVED WALKING SPEED - ISENRIIR - : e
CONCRETE EXAMPLES?! IN SIGNIFICANTLY MORE |-
o PATIENTS THAN PLACEBD .
|s—— ]

Worn s
0,
/o
AVER CREASE IN WALKING
SPEED FAl ELINEIN
AMPYRA RESPONDERS *

YOUR PATIENT. YOUR PATIENT. YOUR DECISION REALPATENTS AL FEELBACK.
YOUR DECISION. WRITE DAW* FOR BRANDED AN
Proscribe 3 60-Day ;. ( ircw
lei Trial of AMPYRA —e 5
FREE” TRIAL

TH}NKVMEIRI#[ COM




AMPYRA, Patient Rebrand
Art direction, production of print materials, web, and CRM campaign

\.YOU DESERVE
[0 FEEL
CONFIDENT
ABOUTYOUK
WALKING

60-DAY

FREE*TRIAL

See back cover for details
*Limitations and restrictions apply.

IMPORTANT SAFETY INFORMATION

AMPYRA?® (dalfampridine) is a prescription medicine indicated
to help improve walking in adults with multiple sclerosis (MS).
This was demonstrated by an increase in walking speed.

Do not take AMPYRA if you:

have ever had a seizure,

have certain types of kidney problems, or

are allergic to dalfampridine (4-aminopyridine),
the active ingredient in AMPYRA.

Please see Important Safety Information on pages 9-10

WHY WAIT?
ASKYOUR DOCTOR
ABOUTYOUR
WALKING

More serious challenges

could be ahead
IN A POLL OF OVER 1,000 US ADULTS WITH MS: If you're concerned
about your walking,
72% \
with routie watkng speak A \
3 Pt walking problems negathvely it's the step
e toward getting the |
60% help you need \
. <l respandents who had ke wakng 3
Teported that wahing prcbierns coused therr {
L] 10 miss ot least one major personal event ! \
32%
of respondents who had trouble walking said
ot walking problers caused them 1o feel :‘1-‘
solated and alone {

L]
‘A

“Nobody likes to admit they have “I hated grocery shopping,
[ an isswe. You always want to kind becouse | couldn't make a quick
of put on a brave foce and say, trip in and out._it could take
) Tm doing great.”™ literally howrs.”
ik, al M5 st - Bam, ol M5 patiemt

AMPYRA® (DALFAMPRIDINE) CAN
AREAL ENCE IN YOUR W,

Results fom 2 chinical studies with AMPYRA

“Taking my littie walking

= pill has become a very
¢ important piece of my life.
I can walk faster than

1did before | started

taking AMPYRA.”

RESPONSE RATE

e ated i patients AMPYEA waknd an wversge
wah ol Amaor types of S, of 25% faster,

of theit level of Saabibiey.
The rate o patient respanse
10 AMPYRA w about 4 imgovements i walking
times grester than placeb  3paed were see waor
(sugar pil) without the use of disease

medityng theragses [DMTS)

PATIENTS WHO WALKED FASTER IN THE AMPYRA
CLINICAL TRIALS ALSO REPORTED IMPROVEMENTS
IN WALKING-RELATED ACTIVITIES:*

STOnG WEED FOR SUPPORT ND00RS

AsTY RO W WAL s s sTAmS ATy RO WAL

WLNGOBTNGE aar

Pleate 100 inportant Safety Information on pages 310




TREMFYA, HCP & Patient Campaign
Graphic support for web, digital banners, displays, CRM, and video

O APPROVED FORADULTS WITH
ACTIVE PSORIATIC ARTHRITIS
FOR ADULTS WITH
MODERATE TO SEVERE
PLAQUE PSORIASIS

EMERGE

TREMFYANT

WITH CLEARER SKIN AND
IMPROVED SYMPTOMS

LEARN MORE ABOUT TREMFYA*

TREMFYA® INJECTION TRAINING
SUPPORT PROGRAM

Tremfya.com


https://www.tremfya.com/

SKYRIZI, HCP Launch Materials

Product & resource/clinical guides, value props, and print & digital formulary kits

be\/|e Additional Immunology Resources @ Contact Medical Info | Full Prescribing Information | HCP Site

Skyn’zci-

) i
Skyrizr ——

risankizumab-rzaa

Welcome to the

SKYRIZI FORMULARY TOOLKIT

Indications’

Plaque Psoriasis: SKYRIZ! is indicated for the treatment of moderate to severe For Ps/PsA For CD
plaque psoriasis in adults who are candidates for systemic therapy or phototherapy. Not actual size Not actual size
Psoriatic Arthritis: SKYRIZ| is indicated for the treatment of active psoriatic arthritis

in adults.

Crohn's Disease: SKYRIZI is indicated for the treatment of moderately to severely
active Crohn's disease in patients 16 years and older.

FOR FORMULARY DECISION-MAKERS ONLY.

The following content is approved for use with a limited audience.

Itis solely intended for members of the Formulary Committee or an authorized agent of
that committee. An authorized agent is someone whom the Committee has specifically
asked to evaluate information related to formulary decision-making.




SIMPONI ARIA, Patient & HCP Materials
Art direction and production for print, web, and CRM

s 2 starter doses,
infusions w sweeks.
Y

A short, 30-minute infusion Is
4 woeks apart. Then you will

SELECTED IMPORTANT SAFETY INFORMATION
b) can lower your ability to fight

\mportant Information on
m" dication Guide, and talk with your doctor.

FOR ADULTS WITH MODERATE
TO SEVERE RA, ACTIVE PsA,
AND ACTIVE AS

WE GETIT

Now that your doctor has prescribed

SIAPONI ARIA® (golimumab) for your moderate to

severe RA, active PsA, Of active AS, getting started
e

first SIMPONI ARIA® infusion, step by step.

(D ABOUT SIMPONI ARIA"
;!anwh-mso-nmmum

for

to
severe RA, used in combination with MTX,
3ctive PsA, and active AS.

wzumdml-«hawn,
mmwu;u...m.m.m‘_

&

WHERE TO GO

Many doctors’ offices offer infusion services,
and if they don't, they can recommend an
infusion center. You can ask your doctor if
you can see the infusion facility in advance
to meet the staff and ask questions, so you'll
know what to expect on the day of your first
infusion. And if you ever move, your doctor
can help you find a new infusion center.

CONFUSION ABOUT GETTING

AN INFUSION? WE HEAR YOU.

It's perfectly normal if you don’t know what
to expect when it comes to an infusion. Let's

soe if we can help you understand the process.

Use this guide to learn about infusions and
plan for yours.

—~
\

&
}
\

&

WHAT WILL

HAPPEN THERE?

Your treatment will be prepared and given by
a medical professional at an infusion center
or at your doctor’s office, so there’s always.
someone there to answer any questions you
have during your infusion or help if you have
any problems or concerns.

THINGS TO THINK ABOUT THE
DAY BEFORE YOUR INFUSION

Taking some steps to prepare yourself can help

you feel more comfortable about your infusion.

Orink a lot of water; being well hydrated
makes it easier for the nurse at the infusion
center to place the infusion needle in

your vein

Get a good night’s sleep so you can
awake refreshed

Confirm your appointment schedule so you
€an arrive on time

W you drive yourself to your infusion
appointment, you should be able to drive
afterwards, as advised by your doctor.

@

@LET’S TALK ABOUT INFUSIONS

TIPS FOR YOUR INFUSION DAY

Way to go! You've gotten to this important
P 9 your H

few things to do on the day of your infusion

appointment:

© Eata healthy breakfast or lunch before your
treatment

- Gather your medical history and a list of your
current medications to bring with you

- Bring a book, a puzzle, a podcast, or
d 3 show—you'll want

10 help you pass the time during your

30-minute infusion

- Wear cozy clothing and bring a blanket if




INBRIJA, “NOW APPROVED” Website

Art direction and design of microsite

IMPORTANT SAFETY INFORMATION PRESCRIBING INFORMATION

Inbrija W

vodopa inhalation

NI |
|9

NEW PARKINSON’S THERAPY

doloremaue laudantium, totam rem aperiam eaque.

( REGISTER FOR UPDATES )
5
£

-
.’\ SERVICE REQUEST FORM

INDICATION

INBRIJA is indicated for the treatment of symptoms of OFF periods in
Parkinson's disease as an adjunct to a carbidopa/levodopa regimen

=) (f)(») (©

Inbrija
(levodopa inhalation powder)

INBRIJA ut perspiciatis unde omnis iste natus error sit voluptatem accusantium

PATIENT INFORMATION FOR PATIENTS (' REQUEST A REP CONSULTATION

A

3
o s
_
/ %
(1)
=/
DOWNLOAD
RESOU £S

IMPORTANT SAFETY INFORMATION

INBRUA is contraindicated in patients with history of seizures, moderate or severe
renal impairment (CrCl < 50 mL/min), or history of hypersensitivity to INBRIJA or
4-aminopyridine

Intended for U.S. Healthcare Providers Only

REGISTER FOR UPDATES

ORALLY
INHALED
LEVODOPA

See more

k Inbriia’.

I\N




INBRIJA, HCP Launch Creative

Art direction of approved adlob and design/management of

ign materials
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INBRIJA, Healthcare Provider Booth at Academy of Neurology (AAN) Expo
Partnered with IMPACT XM: Art direction, booth, and interactive production
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INBRIJA, Healthcare Provider Booth at Academy of Neurology (AAN) Expo
Partnered with IMPACT XM: Art direction, booth, and interactive production

inbrija !

30)




INBRIJA, Payer Booth
Partnered with IMPACT XM: Art direction, booth, and interactive production




INBRIJA, Patient Launch Creative

Art direction of approved adlob and design/management of campaign materials

Inbrija)”

For Your Parkinson's OFF Periods:

TAKE LIFE

INDICATION

INBRIJA (levodopa inhalation powder) is used to treat
OFF periods in Parkinson’s. Use INBRIJA in addition to
your daily carbidopa/levodopa medicine.

Patient Information | For US Healthcare Providers | Recursos de espaiiol | Support: 1-888-887-3447

For US Residents Only

IMPORTANT SAFETY INFORMATION
INBRIJA is contraindicated in patients history of seizures
moderate or severe renal impairment ( 50 mL/min), or
history of hypersensitivity to INBRIJA or 4-aminopyridine



https://www.inbrija.com/
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INBRIJA, Event Support & Presentations

Art direction, event logistics, and 360 production
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INBRIJA, Therapy & Device Packaging

Art direction and production/management of final label FDA-approved materials




PATIENT TESTIMONIALS
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Graphis Packaging Awards,
Honorable Mention



https://www.graphis.com/entry/e482b7fa-086a-4b8e-9c16-60699a2824d0/

SPROXXY, GTM Materials (Brand & Product Dev., Investor Pres., Market Reports, Social, CRM, Trade Booth)

Creative direction and production

SPROXXY

Branding
Guidelines

Y An intelligent
¢ way to discover
)

cinferences

WELCOME

[AST@©
:)'()EACRUDT IVE ]

Melanie Samba ,
joins Fast Company
Executive Board

E—

SPROXXY
o ‘

2

WITH SPROXXY
ACADEMY

'
f ' Work smarter, faster, together

REQUEST
A DEMO

An intelligent way to discover more value
at conferences.



COPY & ART ADVERTISING, Internal Marketing (web, blog, email, podcast, social media...)

Branding, art direction, and AV production

i WESTCHESTER

0141777,

Print and Digital Ads

MEET
WESTCHESTER'S
LEADING

AD AGENCY

]

-
‘24
-”'—
V

COPY E&% ART

An inside look at

COPY & ART's

ééPV?ARI_v‘

The BCW:
Changing the
West:
BUSINESS
LANDSCAPE

Dr. Marsha
Gordon

Podcast and Social Media Direction

COPY
ART

OUR GOALS

FOR 2022

copy i ART
ABOVE & BEYOND

instagram.com/copyandart/


https://www.instagram.com/copyandart/

ACORDA THERAPUETICS, Salesforce Warrior Recognition

Art direction, material sourcing, and self-installation

ACORDA WARRIORS. FORWARD, UNITED.




PEPSICO, Experiential Events, Social, and Internal operations support
Art direction, production, and onsite event support

< pEPSICO

eeeec Verizon T 3:48 PM

pepsicojobs.com

—~ —
4 PEPSICO

4/ Veterans and Active Guard and Reserves enrich our
organization and strengthen our business through
the leadership qualities they gained from their service.
As acompany, we are deeply committed to hiring
veterans and members of the military and building
a culture that recognizes and supports their needs. //

Provaing it Careers bor

OURVETERANS

jcbal Focr and Beverage Com

< PEPSICO

. O
NP

V4%
T



PEPSICO, Digital Selling Tools

Design and production

THE IMPORTANCE
OF COLA

4,
S
R

3.22%

TOTAL COLA

Liquid Refreshment Beverage
Category Growth is Dependent
on Cola Health

3.78%
TOTAL LR

Declines in Cola |
Limit Liquid Refreshment
Beverage Growth

TOTAL LRS

TOTAL COLA

nce of cola is undeniable

MAKE UP
B I/3 OF TOTAL LRBs

ALMOST /2 OF ALL CSDs
ARE COLAS

COLA IS THE #] DRIVER

‘QF S ’4 Boomers &
”~ fillenr
b4 y




FOXBET SPORTSBOOK, Promotional Materials

Creative direction and production

=

¥ &
! = | FOR A CHANCE TO -
7 'WIN $1,000 X
TONIGHT '

DOWNLOAD APP & PLAY FOR FREE | |

ase necessary. Open 1o legal residents of the US, excluding WA. 18 and older. See terms
it oxsupor6.cor pplled by sponsor: TSG Interactive US Services Limited.
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supen |
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Motion Broadcast Graphics

.
FREE

TO PLAY!
BOXING GAME

FOX)
BET
L.

LDV (BET!

IF EAGLES OR
STEELERS SCORE

nnnnnnnnnnnnn

ﬁ PAYS $100 s

‘ IF EAGLES OR STEELERS SCORE 5 Tt 1450 sentar

A, @

FREE CHANCE TD

Social Media and Animated Digital Ads



PEPSICO, Corporate and Brand/Product Activations

Art direction, production, presentation, and onsite event support
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PepsiCo is proud to be the premier sponsor of the

HALL OF FAME TAILGATE PARTY

e
| e L
g% L
G
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-

The East Lawn
The Phoenician, Scottsdale
Sunday, Jonuary 20th
Party Begins at 4:00pm

Please wear your favorite Football Jersey
‘Watch the RFC/NFC Champlonship Game

Legends

"

Meet Hall of Fame

re reglstered tademarks
NPL footage © NFL Productions LLC.  Copyright ©




PEPSICO, Corporate and Brand/Product Activations

Art direction, production, presentation, and onsite event support

FMI PRESENTS THE PEPSICO

PLAYOROGF PARTY

D TO SUPER BOWL 50
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PEPSICO, Corporate and Brand/Product Activations

Art direction, production, presentation, and onsite event support

Y UI%SAF#IS»’JSEHIJU
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PEPSICO, Corporate and Brand/Product Activations

Art direction, production, presentation, and onsite event support
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INTERNATIONAL FLAVORS & FRAGRANCES, Brand/Product Activations

Art direction, production, presentation, and onsite event support




INTERNATIONAL FLAVORS & FRAGRANCES, Brand/Product Activations

Art direction, production, presentation, and onsite event support




INTERNATIONAL FLAVORS & FRAGRANCES, Investor Day

Art direction, production, presentation, and onsite event support

L0 R IFF
ategic Highlights

Q3 2016 RESULYS

Company Financials




AMERICAN EXPRESS, Global HR Conference

Art direction, production, presentation, and onsite event support




AMERICAN EXPRESS, Global HR Conference

Art direction, production, presentation, and onsite event support

2014 GLOBAL HR LEADERSHIP CONFERENCE
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S&P Global, Corporate Conferences

Art direction, production, presentation, and onsite event support

'1CGRAW HILL

2 FINANCIAL

ntelligence

~D A 5556”“3] |
FINANCI

Essential Intelligence

ating Growth &
Driving Performance

<% McGRAW HILL
FINANCIAL

AC C E I_E RATI N G G R DWTH Essential lntelli?e,nce
& PERFORMANCE

RATINGS SERV \CES

STANDARD & PODR'S
MCGRAN ML FINANTRL

PITAL\Q
o eonw WILL FINANCIAL

S&P
CA
"9

S&P DOWJONES

“’ \NDICES
,
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Sustained Growth and a Robust Business Model

*MHFI Revenue Growth

125%
&% 9.6%
7.5%
6.1%
j l I

22%

000 2000 2011 2012 2003 2084 Pun
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